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Experience, Leadership, Innovation. This edition of Marketing continues a
tradition of leading the market with contemporary, cutting-edge content
presented in a conversational student-oriented style, supported by the most
comprehensive, innovative, and useful supplement package available. This
author team is committed to (1) building on past experiences as authors, (2)
continuing their leadership role in bringing new topics and perspectives to the
classroom, and (3) focusing on pedagogical innovation that truly responds to new
teaching and learning styles.

This text and package is designed to meet the needs of a wide spectrum of
faculty?from the professor who just wants a good textbook and a few key
supplements, to the professor who wants a top-notch fully integrated multimedia
program. Marketing utilizes a unique, innovative, and effective pedagogical
approach developed by the authors through the integration of their combined
classroom, college, and university experiences. The elements of this approach
have been the foundation for each edition of Marketing and serve as the core of
the text and its supplements as they evolve and adapt to changes in student
learning styles, the growth of the marketing discipline, and the development of
new instructional technologies.
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Editorial Review

About the Author
William Rudelius holds the Endowed Chair in Global Marketing at the Graduate School of Business of the
University of St. Thomas in Minnesota. He holds a B.S. degree in Mechanical Engineering from the
University of Wisconsin and an M.B.A. in Marketing and Ph.D. in Applied Economics from the Wharton
School of the University of Pennsylvania. Professor Rudelius has co-authored other marketing textbooks. His
articles have appeared in leading academic journals. During the past ten years, he has taught extensively in
Europe; he serves on the board of directors for several business and not-for-profit organizations.

Steven W. Hartley is Professor of Marketing in the Daniels College of Business at the University of Denver.
He holds Bachelor of Mechanical Engineering, M.B.A., and Ph.D. degrees from the University of
Minnesota. Dr. Hartley was formerly the chair of the Department of Marketing at the University of Denver,
and has taught at the University of Colorado, the University of Minnesota, and in several executive
development programs. His teaching interests include principles of marketing, marketing research, and
marketing planning. Dr. Hartley's research has appeared in many leading marketing publications. He is an
active consultant to several prominent U.S. corporations and is active in many professional organizations
including the American Marketing Association, the Academy of Marketing Science, and the Marketing
Educators' Association.

Roger A. Kerin is the Harold C. Simmons Distinguished Professor of Marketing at the Edwin L. Cox School
of Business, Southern Methodist University in Dallas, Texas. Professor Kerin holds a B.A. (magna cum
laude), M.B.A., and Ph.D. from the University of Minnesota. His teaching and research interests lie in
marketing planning and strategy, product management, financial aspects of marketing, and marketing
research. Professor Kerin is a frequent participant in executive development programs and is also an active
consultant on matters of marketing planning and strategy. Professor Kerin has published and authored
several texts and many articles on marketing. He also serves on numerous journal editorial review boards and
is currently a member of the Board of Governors of the Academy of Marketing Science.

Users Review

From reader reviews:

Elizabeth Talbot:

What do you consider book? It is just for students since they're still students or that for all people in the
world, what the best subject for that? Merely you can be answered for that concern above. Every person has
diverse personality and hobby for each other. Don't to be obligated someone or something that they don't
wish do that. You must know how great and important the book Marketing. All type of book can you see on
many options. You can look for the internet options or other social media.

Peter Landon:

As people who live in often the modest era should be up-date about what going on or details even knowledge
to make these individuals keep up with the era that is certainly always change and make progress. Some of
you maybe may update themselves by reading books. It is a good choice for yourself but the problems



coming to you is you don't know which you should start with. This Marketing is our recommendation to
make you keep up with the world. Why, because book serves what you want and need in this era.

Jason Howell:

That guide can make you to feel relax. This book Marketing was vibrant and of course has pictures on the
website. As we know that book Marketing has many kinds or style. Start from kids until teens. For example
Naruto or Private eye Conan you can read and believe that you are the character on there. So , not at all of
book are generally make you bored, any it can make you feel happy, fun and rest. Try to choose the best
book for yourself and try to like reading that.

Wilda Baeza:

As a student exactly feel bored for you to reading. If their teacher requested them to go to the library as well
as to make summary for some publication, they are complained. Just tiny students that has reading's heart
and soul or real their hobby. They just do what the instructor want, like asked to the library. They go to
presently there but nothing reading critically. Any students feel that looking at is not important, boring in
addition to can't see colorful pictures on there. Yeah, it is to get complicated. Book is very important for you.
As we know that on this period of time, many ways to get whatever we want. Likewise word says, ways to
reach Chinese's country. Therefore , this Marketing can make you feel more interested to read.
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