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In an age of self-service stores, saturated markets and ever more demanding
customers, the careful and science-driven design of the point of sale has become
acrucial success factor for both retailers and service businesses. In this book, the
interested reader will find avariety of hands-on suggestions on how to optimize
the design of retail stores and service environments to increase customer
satisfaction and sales. While the focusis on the practical applicability of the
concepts discussed, the book is nevertheless firmly grounded in consumer and
psychological research. In thisrespect it is uniquely positioned vis-a-vis books
written by artists, architects and interior designers which lack a solid research
foundation and academic journals articles, which are often inaccessible to the
educated yet non-specialized reader. In writing this book, the author draws on
both the recent research literature and his own experience as a marketing
consultant and consumer researcher. The intended audiences are marketing
managers, small business owners and MBA students. Topics covered in the book
include: goals and relevance of store design; design tips derived from
environmental psychology; cognitive and affective approaches to store design
and visual merchandising; use of ambient factors such as music, colors and
scents; creation of emotional experiences and theming.
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In an age of self-service stores, saturated markets and ever more demanding customers, the careful and
science-driven design of the point of sale has become a crucial success factor for both retailers and service
businesses. In this book, the interested reader will find a variety of hands-on suggestions on how to optimize
the design of retail stores and service environments to increase customer satisfaction and sales. While the
focusis on the practical applicability of the concepts discussed, the book is nevertheless firmly grounded in
consumer and psychological research. In this respect it is uniquely positioned vis-a-vis books written by
artists, architects and interior designers which lack a solid research foundation and academic journals
articles, which are often inaccessible to the educated yet non-specialized reader. In writing this book, the
author draws on both the recent research literature and his own experience as a marketing consultant and
consumer researcher. The intended audiences are marketing managers, small business owners and MBA
students. Topics covered in the book include: goals and relevance of store design; design tips derived from
environmental psychology; cognitive and affective approaches to store design and visual merchandising; use
of ambient factors such as music, colors and scents; creation of emotiona experiences and theming.
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Editorial Review

About the Author

Claus Ebster is an associate professor of marketing and business administration at the University of Vienna
and president of Market Mentor, a consulting company specializing in marketing strategy, consumer research
and store design. As aresearcher, Claus Ebster has focused on studies related to store design, environmental
psychology, merchandising and sal es techniques, which he has published in international academic
marketing journals. As an educator, he has for over a decade taught courses in store design, consumer
behavior, marketing research and marketing strategy. Marion Garaus is a research assistant at the University
of Vienna. She holds an MA from the Vienna University of Economics and Business and is currently
working toward a PhD at the University of Vienna. Her field of research is consumer behavior.

Users Review
From reader reviews:
Benny Joiner:

The book Store Design and Visual Merchandising: Creating Store Space That Encourages Buying can give
more knowledge and also the precise product information about everything you want. So why must we leave
the good thing like a book Store Design and Visual Merchandising: Creating Store Space That Encourages
Buying? Some of you have a different opinion about publication. But one aim in which book can give many
information for us. It is absolutely correct. Right now, try to closer using your book. Knowledge or info that
you take for that, you may give for each other; you are able to share al of these. Book Store Design and
Visual Merchandising: Creating Store Space That Encourages Buying has simple shape however you know:
it has great and massive function for you. Y ou can appear the enormous world by start and read a e-book. So
it isvery wonderful.

Enrique Myers:

Playing with family within a park, coming to see the marine world or hanging out with good friends isthing
that usually you will have done when you have spare time, and then why you don't try issue that really
opposite from that. One activity that make you not sense tired but still relaxing, trilling like on roller coaster
you aready been ride on and with addition details. Even you love Store Design and Visual Merchandising:
Creating Store Space That Encourages Buying, you can enjoy bath. It is fine combination right, you still
wish to missit? What kind of hang type isit? Oh can occur its mind hangout folks. What? Still don't get it,
oh come on its named reading friends.

James Drennan:

In this period of time globalization it isimportant to someone to receive information. The information will
make a professional understand the condition of the world. The health of the world makes the information
simpler to share. You can find alot of recommendations to get information example: internet, newspaper,



book, and soon. Y ou can see that now, alot of publisher that will print many kinds of book. The actual book
that recommended for your requirementsis Store Design and Visual Merchandising: Creating Store Space
That Encourages Buying this reserve consist alot of the information on the condition of thisworld now. This
kind of book was represented just how can the world has grown up. The words styles that writer use for
explainit is easy to understand. Typically the writer made some analysis when he makes this book. That's
why this book suitable al of you.

Jesus Brewster:

Within this erawhich is the greater individual or who has ability to do something more are more precious
than other. Do you want to become among it? It isjust simple approach to have that. What you must do is
just spending your time not much but quite enough to enjoy alook at some books. Among the books in the
top listing in your reading list is actually Store Design and Visual Merchandising: Creating Store Space That
Encourages Buying. This book which is qualified as The Hungry Slopes can get you closer in turning out to
be precious person. By looking way up and review this e-book you can get many advantages.

Download and Read Online Store Design and Visual
Merchandising: Creating Store Space That Encour ages Buying By
ClausEbster, Marion Garaus #8Y 15AXWQCLR



Read Store Design and Visual Merchandising: Creating Store Space
That Encourages Buying By Claus Ebster, Marion Garaus for
online ebook

Store Design and Visual Merchandising: Creating Store Space That Encourages Buying By Claus Ebster,
Marion Garaus Free PDF dOwnlOad, audio books, books to read, good books to read, cheap books, good
books, online books, books online, book reviews epub, read books online, books to read online, online
library, greatbooks to read, PDF best books to read, top books to read Store Design and Visual
Merchandising: Creating Store Space That Encourages Buying By Claus Ebster, Marion Garaus books to
read online.

Online Store Design and Visual Merchandising: Creating Store Space That Encour ages
Buying By Claus Ebster, Marion Garaus ebook PDF download

Store Design and Visual Merchandising: Creating Stor e Space That Encourages Buying By Claus
Ebster, Marion Garaus Doc

Store Design and Visual Merchandising: Creating Store Space That Encour ages Buying By Claus Ebster, Marion Garaus
M obipocket

Store Design and Visual Merchandising: Creating Store Space That Encour ages Buying By Claus Ebster, Marion Garaus
EPub



