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Aninvauable tool for anyone who wants to know more about fashion and the
fashion business, retail store buyers and merchandise managers, or merchandisers
and designers working for apparel manufacturers, Fashion: From Concept to
Consumer tellsthe entire story of how the fashion business works. It includes the
processes involved with producing raw materials, apparel, and accessories, as
well asthe retail businesses that sell fashion merchandise to the public. Each
chapter contains a career focus, chapter objectives, review questions,
terminology, and projectsto aid in reviewing the subject matter. This edition
includes new information on globalization, manufacturing technologies,

branding, retailing and morel!
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Editorial Review
From the Back Cover

9" Edition
FASHION From Concept to Consumer
By Gini StephensFrings

New and updated information in all four partsand 190 illustrations:

Fashion Fundamentals:

Changing U.S. demographics

New developments in globalization, sourcing, imports, and quota elimination

The newest trade agreements

Latest technological advancesin garment and textile production, fashion business communications, E-
commerce, database marketing, and merchandise information systems

New resources for color and design

New information on fashion forecasting and market research

Updates on fashion services, web sites, and publications

Textiles:
Newest high-tech fiber development including PLA, spider silk, and casein
Trends in textile product development, production, and marketing
Nano-technology and "Smart" or "Performance” fabrics
New statistics and technical information
New marketing strategies
Garment packages and imports
New information on trims

Manufacturing:
Newest information on designers and international fashion centers
New designer profiles
The changing role of manufacturing
Product data management systems
Update on global sourcing and imports
Brand extensions and acquisitions
New information on accessory product development and marketing
New information on trade shows, updates on locations and timing of markets
Runway vs. showroom
Manufacturer/retailer relationships

Retailing:
New information on categories, store ownership, and organization
New information on shopping center categories
Consolidations and acquisitions



Global expansion

Retailers as manufacturers
National brands vs. private |abel
New retail marketing focus
Store planning and design
Newest trendsin retail marketing

Users Review
From reader reviews:
Linda Long:

Have you spare time to get a day? What do you do when you have far more or little spare time? Sure, you
can choose the suitable activity regarding spend your time. Any person spent their own spare time to take a
walk, shopping, or went to the Mall. How about open or read a book allowed Fashion: From Concept to
Consumer (9th Edition)? Maybe it isfor being best activity for you. Y ou recognize beside you can spend
your time together with your favorite's book, you can cleverer than before. Do you agree with it is opinion or
you have some other opinion?

Kenneth Hoy:

Many people spending their time period by playing outside together with friends, fun activity with family or
just watching TV al day long. Y ou can have new activity to pay your whole day by examining a book. Ugh,
do you think reading a book can definitely hard because you have to bring the book everywhere? It fine you
can have the e-book, having everywhere you want in your Smartphone. Like Fashion: From Concept to
Consumer (9th Edition) which is obtaining the e-book version. So , try out this book? Let's notice.

James Rutledge:

Don't beworry if you are afraid that this book will certainly filled the space in your house, you might have it
in e-book technique, more simple and reachable. That Fashion: From Concept to Consumer (9th Edition) can
give you alot of good friends because by you taking alook at this one book you have matter that they don't
and make an individual more like an interesting person. That book can be one of one step for you to get
success. This publication offer you information that probably your friend doesn't understand, by knowing
more than some other make you to be great folks. So , why hesitate? Let me have Fashion: From Concept to
Consumer (9th Edition).

Crystal Lavigne:

As a college student exactly feel bored for you to reading. If their teacher questioned them to go to the
library or to make summary for some guide, they are complained. Just tiny students that has reading's
internal or rea their hobby. They just do what the teacher want, like asked to go to the library. They go to
generally there but nothing reading seriously. Any students feel that looking at is not important, boring in
addition to can't see colorful images on there. Yeah, it isto be complicated. Book is very important to suit



your needs. Aswe know that on this era, many ways to get whatever you want. Likewise word says, many
ways to reach Chinese's country. So , this Fashion: From Concept to Consumer (9th Edition) can make you
sense more interested to read.
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