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Keiko Tanaka offers an analysis of the linguistic devices that are used in
advertisements, looking at the strategems which advertisers employ to gain and
retain the attention of their audience. Using relevance theory as a framework, she
sets out its key aspects and applies them to the language of written advertising in
Britain and Japan. Particular emphasis is placed on `covert communication', puns
and metaphors, and the book contains a unique chapter on images of women in
Japanese advertising. It is fully illustrated throughout with recent contrasting
advertisements drawn from the two countries.
The book provides a compelling analysis of the language of advertising, and an
exploration of Relevance Theory that will be of interest to scholars in many
fields.
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Editorial Review

Review
`... this study illustrates the new perspectives that relevance theory may open (or at least may help to
rediscover) in the area of advertising language. At the same time it offers a useful comparison between
Japanese and British advertising, showing that there are a number of differences, but that on the
whole they have more in commom than might perhaps have been expected.' - Pragmatics

'The book is relevant to a wide range of disciplines, including anthropology, sociology, linguistics,
literary criticism and media studies.' - Linguistics and Behavior Abstracts

About the Author
Keiko Tanaka is a Lecturer in Japanese Studies at the Cardiff Center for Japanese Studies, Hertford
College, University of Oxford.

Users Review

From reader reviews:

Louis McCarthy:

Book is to be different for each grade. Book for children until adult are different content. As we know that
book is very important for people. The book Advertising Language: A Pragmatic Approach to
Advertisements in Britain and Japan has been making you to know about other know-how and of course you
can take more information. It is extremely advantages for you. The guide Advertising Language: A
Pragmatic Approach to Advertisements in Britain and Japan is not only giving you far more new information
but also for being your friend when you truly feel bored. You can spend your personal spend time to read
your guide. Try to make relationship with all the book Advertising Language: A Pragmatic Approach to
Advertisements in Britain and Japan. You never feel lose out for everything when you read some books.

Evan Miller:

The book untitled Advertising Language: A Pragmatic Approach to Advertisements in Britain and Japan
contain a lot of information on this. The writer explains your ex idea with easy technique. The language is
very clear to see all the people, so do certainly not worry, you can easy to read this. The book was authored
by famous author. The author provides you in the new era of literary works. You can actually read this book
because you can read on your smart phone, or program, so you can read the book in anywhere and anytime.
In a situation you wish to purchase the e-book, you can wide open their official web-site in addition to order
it. Have a nice examine.

Christi Shoup:

In this period globalization it is important to someone to acquire information. The information will make



anyone to understand the condition of the world. The health of the world makes the information better to
share. You can find a lot of personal references to get information example: internet, paper, book, and soon.
You can observe that now, a lot of publisher that will print many kinds of book. Often the book that
recommended for your requirements is Advertising Language: A Pragmatic Approach to Advertisements in
Britain and Japan this guide consist a lot of the information with the condition of this world now. That book
was represented so why is the world has grown up. The vocabulary styles that writer require to explain it is
easy to understand. Typically the writer made some investigation when he makes this book. That's why this
book suitable all of you.

James Melendez:

Reading a reserve make you to get more knowledge from the jawhorse. You can take knowledge and
information originating from a book. Book is created or printed or highlighted from each source which filled
update of news. With this modern era like right now, many ways to get information are available for an
individual. From media social similar to newspaper, magazines, science e-book, encyclopedia, reference
book, new and comic. You can add your knowledge by that book. Are you hip to spend your spare time to
open your book? Or just in search of the Advertising Language: A Pragmatic Approach to Advertisements in
Britain and Japan when you essential it?
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